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Abstract

Social media and SMS are examples of digital communication tools that have drastically
altered how people communicate. As a result, linguistic standards and usage have rapidly
evolved. This article looks at how language has changed as a result of digital communication
and how new linguistic traits and conventions have emerged. It examines how the current
linguistic environment has been shaped by the widespread use of acronyms, emojis,
abbreviations, and internet slang. This article comes to the conclusion that creative linguistic
adaptations and new forms of expression have been sparked by digital communication through
a thorough analysis of the scholarly literature and real-world language use on digital platforms.
There is also discussion of how these language shifts brought about by digital technology affect
interpersonal communication, education, and literacy. The ultimate goal of this article is to
show how social media and SMS have significantly influenced language evolution in the

current digital era.
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Introduction

Language has a natural ability to change and evolve over time in response to new
cultural and technological influences. The emergence of digital communication via SMS, social
media and other online media has been one of the most disruptive factors affecting language in
the 21st century. The way people interact and communicate has been fundamentally changed
by these technologies. In doing so, they have accelerated rapid changes and advances in the

linguistic field.

This article looks at how language norms and development have changed as digital
communication has become more widespread. It evaluates the causes and effects of significant
linguistic changes brought about by digital platforms on contemporary communication. The
essay also looks at how language is changing due to digitalization and how this is changing
culture and technology, as well as how language is evolving continuously. The ultimate goal is
to demonstrate how social media, text messaging, and other digital media have drastically

altered the linguistic landscape of today.

Review of Related Academic Literature

An increasing amount of research on the linguistic effects of digital communication
technology has been conducted in the domains of linguistics, communication studies, and allied
fields. A large portion of the early research was devoted to studying text messaging specifically,
evaluating how SMS character limits caused texters to communicate ideas in small spaces by

using pictograms, abbreviations, and shortened forms (Drouin and Driver, 2014).

These linguistic modifications included the removal of subjects and articles, the use of
initialisms like LOL ("Laughing Out Loud") and BRB ("Be right back"), as well as inventive

spelling and punctuation like "CU 18tr" ("See you later") (Tagg, 2015). Instead of suggesting a
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lack of proficiency in more conventional literacy skills, researchers discovered that the brevity

of the texts demanded greater syntactic analysis and metalinguistic awareness (Kemp, 2010).

Subsequent research revealed that these distinctive “textisms” spread like wildfire,
especially among young people who grew up with texting (Kemp, 2010). Contrary to popular
assumption, however, studies have demonstrated that texting does not impair traditional
literacy or language skills; in fact, flexible copywriters frequently possess superior general
linguistic and literary abilities (Drouin, 2011). This scholarship brought attention to the ways
that new linguistic creativity and expression are made possible by technologies like text

messaging for academics... tactic analysis and metalinguistic awareness (Kemp, 2010).

In the late 2000s and early 2010s, social media gained popularity, and academics started
analyzing its distinct linguistic features and effects. Early platforms like Twitter made it
possible to share brief messages quickly, which gave rise to new kinds of short messaging that
are comparable to sending SMS messages (Hu, Talamadupula, and Kambhampati, 2013). But
social media also made it possible for people to use new language techniques like hashtags,
emojis, GIFs, and internet slang/memes—-creative tools that made it easier to convey tone,

emotions, humor, and cultural allusions in brief messages (Al Zidjaly, 2017).

According to studies, social media users have access to a far wider variety of languages
than they would in traditional media, which promotes the emergence and uptake of new
vocabulary words and slang (Pavalanathan and Eisenstein, 2015). Thus, social media is
facilitating global linguistic innovation and change more quickly than it was previously
conceivable. According to academics, these modifications have a fundamental effect on how
people, especially teenagers, perceive language and communication (Blashki and Nichol,
2005). Overall, research unequivocally demonstrates that new linguistic practices and

adaptations have been made possible by digital communication technologies. Language is
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always changing due to cultural and technological advancements, according to academics.
Some of the disruptive factors influencing language innovation and change in the twenty-first
century are social media and SMS (Baron, 2008). Building on previous academic research, this
article evaluates particular language changes and their effects on contemporary communication

norms and practices.

Examining the Effect of Digital Communication on the Linguistic Landscape

It is evident that language norms and practices have altered as a result of digital
communication. Important linguistic modifications and customs resulting from text messaging,
social media, and other digital media are examined in this section. These modifications fall into

three categories: internet slang, emoji and emoticon usage, and acronyms and abbreviations.

Acronyms and Abbreviations in SMS

The desire to conserve characters led to the creation of numerous acronyms like "LOL,"
"IDK (I don't know)," and "HMU (hit me up)" (Contractor et al. 2020). However, these forms
are also frequently used in non-text communication because digital native speakers implicitly
understand their meaning (Contractor et al. 2020). Additionally, phonetic spellings like "da
club" and "wut up?" as well as improper capitalization and incomplete syntax have become
commonplace in text messages. In addition to saving keystrokes, these features mimic spoken

colloquial languages and convey informality.

These acronyms are still used in social media, but new terms like "FTW (for victory)"
and "[ANAL (I am not a lawyer)" are also starting to appear. As acronyms, hashtags themselves
indicate subjects, tenors, or remarks (Scott, 2015). Twitter's initial 140-character limit required
succinct forms, but even with this increased space, acronyms are still frequently used.
Additionally, in certain digital contexts like message boards and games, unique initialisms are

frequently used.
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Overall, abbreviations are a reflection of both technological limitations and
cultural/community identity; they developed naturally as a result of linguistic innovation
spearheaded by young people (Bieswanger, 2007). Their broad dissemination demonstrates the
impact of digital communication in bringing novel lexical items into the mainstream of
language usage. While some find this concerning, studies reveal that abbreviations are more
likely to be the result of strong metalinguistic abilities and creative adaptation than of linguistic

deficiencies (Drouin, 2011).

Emojis and Emoticons

Almost all digital communication platforms now support emojis and emoticons. These
pictograms, which were first used in early digital messages to represent emotions in the
symbols :) and :(, now come in a variety of rich, culturally diverse images that express complex
ideas and emotions in a single symbol. Emojis are used by more than 90% of social media

users, according to studies (Al Zidjaly, 2017).

This demonstrates how important they are in making up for the absence of verbal and
nonverbal cues in digital communication. Emojis also make it possible to be creative,
humorous, ambiguous, and to get around censorship. Their widespread use reflects a shift in
society toward visual communication; additionally, the standardization of emojis across
platforms and devices demonstrates how quickly new linguistic innovations can proliferate

globally through digital communication (Evans, 2017).

Emojis show how digital communication creates new tools for expressing ideas and
emotions in constrained digital contexts, much as abbreviations reflect text limitations. Their
inclusion in dictionaries solidifies their standing as recent, acceptable linguistic elements.
Nonetheless, in order to prevent miscommunication, the appropriate application of emojis still

requires contextual awareness and shared cultural meanings (Miller et al. 2017). All things


https://ijellh.com/index.php/OJS
https://ijellh.com/index.php/OJS/issue/view/160

ISSN: 2582-3574 SMART MOVES JOURNAL IJELLH Volume 12, Issue 4, April 2024

considered, emojis are a novel linguistic practice that emerged from digital communication

technologies.

Internet Slang/Memes

Lastly, the rapid spread of neologisms and slang, like "hangry," "YOLO (you only live
once)," and "bae," has been made possible by digital communication. These new terms that
express developing cultural concepts are produced by morphological productivity (Liu, 2012).
Slang, especially among younger populations that popularize terms on social media, aids in

defining in-group solidarity.

The use of image-text combinations to create viral cultural symbols known as "all the
feels" on the internet is another example of linguistic innovation. When the original context is

lost, memes can also be used for comedy, social commentary, or even misinformation.

All in all, thanks to digital communication, slang is spreading faster and faster, proving
its importance for linguistic development. By creating and disseminating terms, young people
are driving this change. Technology allows them to spread across previously impenetrable
national and cultural borders (Blashki and Nichol, 2005). Jargon that comes from certain online
subcultures such as gaming is also commonly used in the broader digital vernacular. These
illustrations show how the rise of digital platforms has increased awareness of youth and niche

language innovations more than in the past.

Implications and Discussion

There is no denying that digital communication has brought about new linguistic
innovations, practices, and conventions. The inventive responses to the distinct technological
constraints and sociocultural contexts of digital media are reflected in acronyms, emoticons,
and slang. Their widespread use and integration into popular culture, especially among young

people, highlight how digital communication is revolutionizing language acquisition.
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The impact of these modifications on conventional language usage and conventions,
however, is a topic of discussion. Prescriptivists contend that reduced language use and literacy
are reflected in "text-speaking" (Thurlow, 2006). Research, however, dispels concerns about
standards dropping because users of adaptive digital communications actually have better
language skills overall (Drouin, 2011). Concerns about whether or not informal digital

language is appropriate in professional and academic settings still exist.

Emojis also increase misunderstandings across generations or cultures, which is a cause
for concern. The use of emojis is challenging due to their wide range of options and contextual
differences in emotional interpretation (Miller et al. 2017). However, emojis can also overcome
these hurdles and act as a universal language tool. People need to adapt the way they use emojis
based on their audience and communication goal, just as with any new language. As neologisms
and colloquialisms spread rapidly online, even among different age groups, internet slang also
raises concerns about the erosion of formal language. But the same inventiveness that creates
slang also leads to new perspectives and avenues for public conversation (Liu, 2012). Research
on digital communications is expanding, and it demonstrates that these innovations are the

result of development and adaptation rather than a lack of language.

Digital communication, taken as a whole, shows how language is changing in tandem
with cultural and technological advancements. The aforementioned examples show how to
modify language creatively without lowering standards, thus increasing communication
capacity. Digital language not only defies conventions but also allows for multimodal
communication and involves younger generations as change agents rather than as consumers
(Thurlow, 2006). The greatest potential and power of digital communication lies in its capacity

to provide language development with fresh perspectives and paths.
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Conclusion

In conclusion, this article has demonstrated how language practices and norms have
been profoundly impacted by digital communication through text messaging, social media, and
other online platforms. The examination of acronyms, emoticons, and online vernacular
demonstrates how these technological advancements have spurred linguistic innovation and
enabled the creation of novel modes of communication and expression. These technologically
fuelled linguistic innovations are now commonplace, especially among young people, and
show how digital technology can revolutionize language development and change at a rapid

pace.

This growth, however, does not indicate a deterioration in linguistic abilities but rather
an increase in the avenues and means of communication and expression among people. The
language of digital communication not only subverts established linguistic norms but also
makes public discourse more accessible, informal, and allows for the formation of identities.
This article's main point is that language is a dynamic construct that easily adjusts to changes
in technology and culture. While preserving the basic human need for connection and
understanding, digital communication is a disruptive force that is changing the linguistic

landscape and creating new avenues for human communication.
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